Dollars and sense

by David Uffington

Grocery Packaging, Portions Shrinking

Grocery manufacturers have figured out that
consumers are less disturbed by smaller packages
than they are by higher prices. So they’re counting
on consumers not to notice the smaller packages now
on store shelves in increasing numbers for every-
thing from ice cream to sandwich spread.

In some cases, the packaging isn’t shrinking, but
the contents are. Peanut butter is an example: What
used to be an 18-ounce jar of a major brand of
peanut butter is now 16.3 ounces — a full serving
gone — in the same size jar. It’s the same with
margarine: same package with less in it.

It’s more important than ever to read the unit
cost and per-serving price of each item you buy. In
many cases, what you’re getting now isn’t what you
were getting only a few months ago. (Double check
to be sure that the unit pricing sticker has been
changed to reflect the now-smaller item. Some stores
are slow to make those changes.)

Those who are dieting or who have special
dietary requirements, such as diabetics, need to be

extra vigilant about calories and carbs, as the
contents of a package could be different, even if it
looks the same.

Cooks, too, are finding that recipes are suffer-
ing if the ingredients suddenly change. If your recipe
calls for a certain amount of tomato paste, check the
can to see if it’s still the size you expect. The same
goes for cake and cookie mixes: If you expect to
make cupcakes for three dozen children at school as
you always have, check the box to see how many
cupcakes the mix will actually make now.

If ever there was a time to investigate store
brands, it’s now. Let the unit pricing be your guide
about whether an individual product is a good buy.

Start clipping and using coupons, even if you
haven’t done that in the past.

Suggestion: If you have a favorite food that
hasn’t shrunk yet, and if you can combine a
purchase with coupons to make it truly worth your
while, load up. Check the expiration dates to make
sure you’ll use it in time. It’s a feel-good step, but
one with benefits.

David Uffington regrets that he cannot
personally answer reader questions, but will
incorporate them into his column whenever possible.
Write to him in care of King Features Weekly
Service, P.O. Box 536475, Orlando, FL 32853-6475,
or send e-mail to columnreply @ gmail.com.
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